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1. A LOGO DOESN’T NEED TO SAY WHAT A COMPANY DOES
Restaurant logos don’t need to show food, dentist logos don’t need to show teeth, 
furniture store logos don’t need to show furniture. Just because it’s relevant, doesn’t 
mean you can’t do better. The Mercedes logo isn’t a car. The Virgin Atlantic logo 
isn’t an aeroplane. The Apple logo isn’t a computer. Etc. Etc.

2.  NOT EVERY LOGO NEEDS A MARK
Sometimes a client just needs a professional logotype to identify their business. 
Don’t be afraid to ask what they think.

3. TWO-WAY PROCESS
Remember, things might not always pan out as you hope. Your client might request 
something you disagree 
with. If that happens, try giving them what they want, then show them what you 
believe is an improvement, and why. They’re less likely to be so resistant if they 
already see how their thoughts pan out.

4. PICASSO STARTED SOMEWHERE
You don’t need to be an artist to realize the bene� ts of logo sketching. Ideas can 
� ow much faster between 
a pen and paper than they can a mouse and monitor.

5. UNDER-PROMISE, OVER-DELIVER
If you’re unsure how long a task will take to complete, estimate longer. Design 
projects are like construction work — you piece lots of little elements together to 
form a greater whole, and setbacks can crop up at any time.

6. LEAVE TRENDS TO THE FASHION INDUSTRY
Trends come and go, and when you’re talking about changing a pair of jeans, or 
buying a new dress, that’s � ne, but where your brand identity is concerned, longev-
ity is key. Don’t follow the pack. Stand out.

7. WORK IN BLACK FIRST
By leaving color to the end of the process, you focus on the idea. No amount of 
gradient or color will rescue a poorly designed mark.

8. KEEP IT APPROPRIATE
Designing for a lawyer? Ditch the fun approach. Designing for a kid’s TV show? 
Nothing too serious. 
I could go on, but you get the picture.

9. A SIMPLE LOGO AIDS RECOGNITION
Keeping the design simple allows for � exibility in size. Ideally, your design should 
work at a minimum of around one inch without loss of detail. Look at the logos 
of large corporations like Mitsubishi, Samsung, FedEx, BBC etc. Their logos look 
simple and are easier to recognise because of it.




